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Alphabet Soup wins Assegai

Alphabet Soup has won a Bronze Assegai and a Merit Award for Cardies at the Direct Marketing Association Assegai Awards on Thursday, 6 November 2008 presented by the South African Post Office.

Alphabet Soup recently entered two pieces of work under the category Alternative Advertising:

· Alphabet Soup received a merit award for the Cardies High School Musical Sponsorship 

· Alphabet Soup received a bronze award for the Cardies Idols Sponsorship.

No gold awards were given in the Alternative Advertising Category

There were a total of 147 entries from over 40 agencies, corporate and Individuals. Of these entries, 78 made it through to finals and 43 finalists received awards. This is the first time that Alphabet Soup has entered the Awards, and Alphabet Soup was the only Independent Media Agency to win an award.

The Cardies brief combined the objectives of increasing brand awareness amongst the youth market and increasing in-store traffic and ultimately turnover. The platform of television was chosen due to its national mass market coverage reaching a national urban market of LSM 7-10. Through the sponsorship of Idols and High School Musical, the campaign increased the Cardies brand awareness in a relatively short period of time, as expected, and led to an increase of in-store foot traffic thereby resulting in higher turnovers in the Cardies stores. The campaign further helped to achieve secondary goals of increasing internal staff morale and attaining buy-in from Cardies franchisees, by involving the Cardies brand in an exciting advertising campaign which had never been done before. 

Alphabet Soup is a specialist media consultancy, specialising in media strategy, media planning, and media buying in areas of ATL, BTL, Internet marketing, sponsorships, promotions and non-traditional media.

For more information contact Nicolette Lewin on: 011 880 8655; email nikki@alphabet-soup.co.za, or go to www.alphabetsoup.co.za

